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GO THE DISTANCE  
2021 FITNESS, FASHION & WELLBEING  

GREEN & CLEAN   
ENTREPRENEUR’S NEW VENTURE

BOX FRESH   
TERRIFIC TAKEAWAYS

DIGITAL WONDER  
ARTIST MICHAEL HUNTER   
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THE MUSIC MAKERS AND  
THE DREAMERS OF DREAMS  
THE BLACKPOOL SCHOOL OF ARTS 

THE COMEBACK IS ALWAYS  
STRONGER THAN THE SETBACK  
FROM NIGHTCLUB TO A RESTAURANT  
WITH A TOUCH OF CLASS 

HOPING TO TAKE BACK  
OUR BEAUTIFUL GAME  
LOCAL FOOTBALL AWAY  
FROM BIG MONEY 

DOUBLE PAGE SPREAD
Bleed 426 (w) x 303 (h)mm  
Trimmed 420 (w) x 297 (h)mm

FULL PAGE 
Bleed 216 (w) x 303 (h)mm
Trimmed 210 (w) x 297 (h)mm

HALF PAGE 
Vertical (Portrait) 100 (w) x 288 (h)mm
Horizontal (Landscape) 200 (w) x 140 (h)mm

QUARTER PAGE
Artwork 100 (w) x 140 (h)mm  

01772 319465  www.live-magazines.co.uk

Call:  Tedd Walmsley on 07850 002435
Email: tedd.walmsley@live-magazines.co.uk

For technical, editoral and creative information:
kate.hyde@live-magazines.co.uk 

FOR MORE INFORMATION 
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QP
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Office 2, The Old Bakery, Green Street, Lytham FY8 5LG
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Live Ribble Valley is produced by Live Magazines Ltd, a dynamic 
independent publishing house, which has emerged as a leader in 
the luxury magazine sector.

The current portfolio of popular titles includes Live Ribble Valley 
and Live Preston & Fylde, which target an affluent and growing 
readership.

Our consumer and corporate readers aspire to the finer things in 
life and enjoy discovering more about the area in which they live, 
work and play.

The Live Magazines Ltd titles deliver original editorials covering 
the latest in fashion, travel, beauty, business, sport, interiors, 
motoring, culture and property.

Live Ribble Valley is the perfect complement to life in one of 
Britain’s most desirable counties and aims to showcase luxury 
living to an affluent audience who enjoy the compelling editorial 
content, which has been carefully tailored to their profiles. 

Live Ribble Valley offers a unique perspective on all things 
luxe to the most attractive demographic.

Live Ribble Valley is distributed to 18,000 
AB households, businesses and estate agencies in:

The magazine is also available in selected bars,  
restaurants and retail outlets and by subscription.

CIRCULATION & DISTRIBUTION
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LANDING THE THREE FISHES  
NIGEL HAWORTH EXCLUSIVE 

SUMMER GARDEN PARTIES  
GIN COCKTAILS 

ON THE WEST END STAGE  
MIA MCLOUGHLIN 

GETTING TOUGH ON CRIME  
NEW POLICE COMMISSIONER  
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ENGLAND’S WEDDING HEAVEN  
ROMANCE IN THE RIBBLE VALLEY 

PARTY PLANNER TO THE STARS  
JULIE PERRY  

UK’S THIRTY UNDER THIRTY  
TOP AWARD FOR HEAD CHEF DANNY YOUNG 

FELL RUNNING LEGEND  
SHAUN LIVESEY  

BB1 Copster Green

BB1 Salesbury

BB1 Wilpshire  

BB2 Balderstone  

BB2 Mellor   

BB2 Mellor Brook  

BB2 Osbaldeston   

BB6 Langho 

BB6 Brockhall Village  

BB7 Barrow  

BB7 Bashall Eaves  

BB7 Bashall Town  

BB7 Billington  

BB7 Bolton by Bowland 

BB7 Chatburn  

BB7 Clitheroe  

BB7 Downham  

BB7 Dunsop Bridge 

BB7 Gisburn   

BB7 Great Mitton 

BB7 Grindleton

BB7 Holden   

BB7 Hurst Green  

BB7 Newton   

BB7 Pendleton   

BB7 Rimington  

BB7 Sabden  

BB7 Sawley   

BB7 Slaidburn  

BB7 Stonyhurst College

BB7 Waddington 

BB7 Walker Fold  

BB7 West Bradford 

BB7 Whalley 

BB7 Whitewell 

BB7 Wiswell  

BB7 Worston 

BB9 Barrowford  

BB9 Blacko 

PR2 Grimsargh 

PR3 Chipping 

PR3 Goosnargh  

PR3 Inglewhite 

PR3 Knowle Green  

PR3 Longridge  

PR3 Ribchester
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F
or international DJ Paul Taylor 
the past year has been one of 
his greatest challenges, but he 
is now looking to the future 

with his iconic Retro brand that is known 
throughout Europe.

Much has been written about this 
enigma of a man who started out as a 
young DJ on the decks in Burnley to an 
internationally-recognised icon playing all 
the top clubs including Pacha in Ibiza. 

His philosophy has always been to keep 
close to his audience and play music they 
enjoy: “My crowd is everything to me,” 
says Paul, who has worked with the likes 
of Pete Waterman and Kylie Minogue. 

“My audience spans the generations from  
millennials to the people who were coming  
to see me in the late 80s who are now in  
their 50s and 60s. My style is happy, classic  
house music, nothing too underground, so 
it appeals to a lot of people.”

At the time of the first lockdown last 
year, Paul began looking at what other DJs 
were doing – live streaming their music 
around the world from their bedrooms. 

But Paul and his team wanted to go one 
step further and they developed an idea to  
live stream not from home but from actual 
venues, bringing in guest DJs to work with  
a professional company, who could provide  

all the technology and camera work. 
“We thought, ‘Okay, you can’t go to a  

nightclub anymore, we’ll bring the nightclub  
into your front room’,” he recalls. “It grew  
exponentially as a platform – Retro in your  
front room with guest DJs. 

“We had cameras facing the DJ box, 
cameras above, side views – from all 
angles – so visually, it looked great. We 
had to pretend there was a crowd in front 
of us and it was difficult. There was no 
crowd, just two or three technical people –  
it was really strange and I have to admit 
it was quite disheartening at times. I do 
what I do for the crowd, getting them 
up on the dancefloor. I get so much back 
from that.”

Unable to get any public funding, a 
collective of investors helped set up the 
project: “We were doing it just for Retro 
fans, not for any significant revenue. When  
lockdown ended, people were inviting friends  
around for a Retro night. We were one 

of the showcase events when it came to 
streaming music, but then it was all stop 
and start, we had the Rule of Six, and 
nothing was consistent so that didn’t help.

“We have had to be continually inventive,  
adapting as things change and I think when 
all restrictions are lifted, people may still 
be reluctant to go out. I am fearful that a 
lot of these people might not come back. 
They are so used to staying in – for the 
older generation going out is now alien.

“We have had time to think through 
various concepts – if people want to stay in  
they can still have a Retro event, personal 
to them, on a screen in their garden,” 
explains Paul, who became friends with 
Pete Waterman through their love of 
northern soul. Their friendship led Paul to 
meeting Kylie Minogue and producing a 
dance track, which reached the UK charts. 

He went on to stamp his personality on 
his huge northern club nights and Retro 
was born – a brand that still appeals to an 
international crowd of clubbers.

After more than three decades Paul and 
Retro still hit the spot with ever-changing 
sets and this summer, one of his first gigs 
pays homage to his northern roots with 
Retro in the Park on 28th August, which 
will feature international acts and DJs from  
around the world as well as local talent. 

DJ Paul Taylor has taken his  
Retro brand from its Lancashire  
roots to some of the world’s 
top clubs and venues. Now  
he has his sights set firmly on 
the future 

localfocus  13

WE havE To REmEmbER  
mUsic cREaTEs mEmoRiEs,  

a TRack can TakE Us  
back To WhERE WE WERE, 

Who WE WERE WiTh and ThE 
FRiEndships FoRgEd 

MEDIA PACK 2022

2022 PRINT AND DELIVERY SCHEDULE

ISSUE 1    (RV130)
ISSUE 2    (RV131)
ISSUE 3    (RV132)
ISSUE 4    (RV133)
ISSUE 5    (RV134)
ISSUE 6    (RV135)
ISSUE 7    (RV136)
ISSUE 8    (RV137)
ISSUE 1    (RV138)

TUE DEC 7
TUE MAR 1
TUE APR 5
TUE MAY 10
TUE JUNE 14
TUE AUG 16
TUE SEPT 20
TUE OCT 25
TUE DEC 6

WED DEC 29
FRI MAR 11
THURS APR 14
FRI MAY 20
FRI JUNE 24
FRI AUG 26
FRI SEPT 30
FRI NOV 4
THURS DEC 29

ISSUE NO COPY / COVER
DEADLINE

DELIVERY

A
R

T •
 IN

TER
IO

R
S •

 FA
SH

IO
N

 •
 M

O
TO

R
IN

G
 •

 B
EA

U
TY

 •
 SH

O
P

P
IN

G
 •

 B
U

SIN
ESS •

 SP
O

R
T •

 TEC
H

N
O

LO
G

Y
 •

 FO
O

D
 &

 D
R

IN
K

 •
 U

K
 &

 IN
TER

N
A

TIO
N

A
L P

R
O

P
ER

TY

I
S
S
U
E

128

L
IV

E
 R

IB
B

L
E

 V
A

L
L
E

Y

LANCASHIRE’S PREMIER 
GUIDE TO LUXURY LIVING 

 
 

I S SUE  128

INTERNATIONAL ACCLAIM  
ARTIST AUGUSTUS FRANCIS 

FIT FOR PURPOSE  
FOOTBALL PHYSIO MICK RATHBONE  

DEBUT THRILLER  
AUTHOR LISA NICHOLAS 

FABULOUS FASHION  
SHADES OF AUTUMN  
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CHRISTMAS IN CLITHEROE  
EXCLUSIVE SHOPPING GUIDE 

EAT SIMPLER CAMPAIGN  
RADIO 4’S SHEILA DILLON  

CYBER FORCE SENSATION  
ECONOMY BOOST FOR THE VALLEY 

CARVING A CAREER  
THE ART OF BOOK FOLDING    



Live Preston & Fylde is produced by Live Magazines Ltd, a 
dynamic independent publishing house, which has emerged 
as a leader in the luxury magazine sector.

The current portfolio of popular titles includes Live Preston & 
Fylde and Live Ribble Valley, which target an affluent and growing 
readership.

Our consumer and corporate readers aspire to the finer things in 
life and enjoy discovering more about the area in which they live, 
work and play.

The Live Magazines Ltd titles deliver original editorials covering 
the latest in fashion, travel, beauty, business, sport, interiors, 
motoring, culture and property.

Live Preston & Fylde is the perfect complement to life in one of 
Britain’s most desirable counties and aims to showcase luxury 
living to an affluent audience who enjoy the compelling editorial 
content, which has been carefully tailored to their profiles. Our 
advertisers get considerable response and enjoy consistent results.

Live Preston & Fylde offers a unique perspective on all things luxe 
to the most attractive demographic.
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THE PRESTON  
MODEL  

WHY NEW YORK  
IS EMULATING  

OUR CITY 

AUTUMN  
FASHION  

COSY CASUALS 

FESTIVE  
CELEBRATIONS  
PLANNING YOUR  

CHRISTMAS  
‘GET TOGETHERS’ 
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Rock on Tommy  
BoBBy Ball, the legendary comedian 

A BlAckpool Rising sTAR  
netBall player reaches for the skies

geT youR gARden summeR ReAdy  
how to enhance your outdoor space 

th

issue
composite B&W
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LANCASHIRE WOMEN    
THE CHARITY THAT’S SUPPORTING  

LOCAL PROFESSIONAL WOMEN  
WITH THE TOLL OF COVID 

IT’S TIME TO SHOW UP,  
WISE UP AND RISE UP   

MEET THE QUEEN BEE 

GO ON A LOCAL SAFARI   
TAKE UP BIRDING 

101

Live Preston & Fylde is distributed to 18,000 
AB households, businesses and estate agencies in:

The magazine is also available in selected bars,  
restaurants and retail outlets and by subscription.

CIRCULATION & DISTRIBUTION

FY8 Ansdell
FY8 Higher Ballam
FY8 Lytham
FY8 Lytham St Anne’s
FY8 Saltcotes
FY8 St Anne’s
PR1 Penwortham
PR1 Preston
PR2 Fulwood
PR3 Barton
PR3 Bilsborrow
PR3 Bowgreave
PR3 Broughton
PR3 Catterall
PR3 Garstang
PR3 Great Eccleston
PR4 Catforth
PR4 Cottam
PR4 Crossmoor

PR4 Elswick
PR4 Freckleton
PR4 Hutton
PR4 Inskip
PR4 Kirkham
PR4 Lea Town
PR4 Longton
PR4 Moss Side
PR4 Much Hoole
PR4 New Longton
PR4 Weeton,
PR4 Wesham
PR4 Westby
PR4 Woodplumpton
PR4 Wrea Green
PR5 Bretherton
PR5 Clayton-le-Woods
PR5 Croston
PR6 Whittle-le-Woods    
 

Let’s not forget
the music makers
and the dreamers

of dreams…
W

e clapped for the carers, 
and gave thanks for those 
deemed ‘essential’ workers 
whilst the artists stayed at  

home. With time to think, people found 
new creative outlets and renewed their love  
of the arts. To quote, the now famous, 
Kitty O’Meara poem about this time… 

“And the people stayed home. And  
read books, and listened, and rested, and 
exercised, and made art, and played games,  
and learned new ways of being, and were 
still. And listened more deeply. Some 
meditated, some prayed, some danced. 
Some met their shadows. And the people 
began to think differently.” 

What we are now seeing that out  
of these dark times has come a greater 
understanding that music, art, poetry, 
writing, dancing and design, are what 
makes us human. 

Speaking to Mark Johnstone, technical 
iIlustrator and higher education Curriculum  
Manager at The Blackpool School of Arts 
he explained: “Before the pandemic hit, 
one in eight people in this country were 
employed in the Arts and the industry 
contributed over £10.8billion a year to the  
UK economy. This success has been built  
upon the UK’s world leading arts education  
and its entrepreneurial graduates. 65 per cent  
of employees in the creative sector have a  
degree, evidencing the value of the universities  
and schools of art. An arts education develops  
high level creative skills along with complex  
problem solving and critical thinking, areas 
that the World Economic Forum identified 
as the top three skills for future jobs.” 

Despite the Government providing 
emergency funding for the cultural sector 

As the pandemic hit in March 
2020 and the world shut down, 
the artists, the designers, the 
writers, the musicians and all the  
many other creative industries, 
were told to ‘stay at home’ writes  
Helen Sanderson 

localfocus  tbc

What We are noW  
seeing that out of these 

dark times has come  
a greater understanding 

that music, art, poetry, 
Writing, dancing and 

design, are What makes  
us human
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